PACKAGING   FARM   PRODUCTS                     0.?
for use in winter or other deficit producing periods has been greatly extended. Typical of this group of products, for example, is the canning of peas. According tu ^u'ts 1>IV sented in Chapter VI, Table XII, packaging accounts tor 47.3 per cent of the cost of operating pea-canning factories, cans being the largest single item of expense. Considered a> a proportion of what the factory receives for its finished products cans and boxes amount to 27.9 per cent, while tin peas themselves represent only 26.4 per cent. The raw nut-terials used by the canning factory are as much cans and boxes as they are green peas. Thus far, cans are the must economical means of preserving this kind of food.
To have peas in winter the consumer must be us willing to pay for the necessary packages as he is to compensate tin* farmer for his peas.   As a matter of fact,  the demand fur peas during the war was sufficiently strong to provide fund* large enough not only to cover canning --factory costs hut to pay very attractive profits, amounting to  11,5 cents out of each dollar of sales.    As a result of this high level of profit** many new factories, including at least one farmers* cooperative pea-canning factory, were established in Wisconsin alone,    If is interesting to note that  the cooperative middleman per formed the identical services at substantially the same ex pense as did the private middlemen.    Tin* only noticeable difference was that farmers received the profits of flit* hust ness in addition to the price received by them for peas,    The point worthy of emphasis is that the naming of arty kind of food is expensive.    The finished product; represents a cumin" nation of raw materials of which the food itself and tlir container are the most important elements.    Without  tlu* ran or some other more expensive* container green peas nmld wit be kept until winter.   This in itself is adequate proof that packaging is a necessary marketing service.    That tin*  development of the canned-food industry has incmisrd tltr si/i-